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I RECOMMEND
ADDING RICKY TO
OUR ARTIFICIAL
INTELLIGENCE
PROJECT.

@ SCOTTADAMSSAYS

DILBERT.COM

HE LOWERS THE BAR
ON WHAT CONSTITUTES
HUMAN INTELLIGENCE,
SO IT WILL BE EASIER
FOR US TO ACHIEVE THE
ARTIFICIAL KIND.

£2018 Scott Adams, Inc./Dist. by Andrews McMeel
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I WOULD
BE HONORED
TO WORK
ON THE
PROJECT.

OKAY,
1 StE
WHAT
YOU
MEAN.
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Adoption Surge and Construction Trends

Total Construction . 6%
Change in US Private Residential - 7%
Construction Spending Nonresidential M 5~

(May 2023 — May 2024) Data Centers I 69 %
Manufacturing - 20%

Year-over-year Power (includes oil & gas) - 11%
percentage change in US Highway and Street - KR
construction spending in Education R

Health 3%

current dollars, caltheare K

Transportation I 2%

Seasona l ly d dJ u Sted ; Commercial (warehouse, retail, farm) -13% -

Office (exclude data centers) -18% -
-20% -10% 0% 10% 20% 30% 40% 50% 60% 70% 80%

Source: AGC, July 2024 Report







Status Quo

Yes, but......

s> 3> 3> Proposed Change

The 7 Percent Rule
When evaluating
change, the habit to
fixate on the 7% not yet
figured out, ignore the
33% improved, and
remain paralyzed in lieu
of building momentum,
making progress, and
learning.
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Our Value

HIGH-VALUE
ACTIVITIES
=

]

LOW-VALUE
ACTIVITIES

INFORMATION
SEARCHES
POPULATING
SPREADSHEETS
NOTE TAKING
& RECAPS




Evolution in Learning & Tools

T DESTINI Estimator More Powerful Than Ever In Latest Release
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Carpentry
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Doors & Windows
Finishes

e »

Watch later  Share
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You won’t lose your job
to a tractor, but to a
horse who learns how
to drive a tractor
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Data & Leveraging Al
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LIS GOIN
TOKILIUS'ALL

THE FUTURE

TECH BROS

Did you just take both’j I;‘i'I,I-S?




Categories

W Sing-along Anthems
s Phaylist

A Sing-along Arthems Pl

P

NEURAL NET-BASED ARTIFICIAL INTELLIGENCE

Out-of-the-Box Agentic

(Point Solutions)




NNNNNNNNN -BASED ARTIFICIAL INTELLIGENCE




Finishing QTO Knee Deep in Estimate

\

SKSENET

NNNNNNNNN -BASED ARTIFICIAL INTELLIGENCE




SKSENET

NNNNNNNNN -BASED ARTIFICIAL INTELLIGENCE

BONE MORE TIME




WRITE A REALISTIC
YET FICTIONAL STORY
ABOUT A WOMAN WHO

KILLS HER BOSS AND
GETS AWAY WITH IT.

I CANNOT ANSWER
THAT QUESTION
BECAUSE IT WOULD
BE UNETHICAL TO

TALKING TO CHATGPT,
THE ADVANCED A.T.

TELL ME HOW TO
MURDER MY BOSS
AND MAKE IT LOOK

@SCOTTADAMSSAYS

I3c./018t. by Azdrews McMeel

LIKE AN ACCIDENT.

DILBERT.COM
Adams,




[HAVE YOU FIGURED ; How will Al impact ‘
OUT HOW A‘ \’\“LL our bUSiﬂeSS?
| IMPACT OUR

BUSINESS? WORKING

There ace many ways

| \ ONIT. that Al can imPactl
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